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> Voters may use descriptive stereotypes to form perceptions about

candidates in situations where they have limited information; and

Motivation politicians are aware of this and can highlight relevant identities to garner
support from specific groups of voters.
» Running as a woman is important to many female candidates and they
need to talk about that with voters.
Resea.rch » Does emphasizing social identities affect the effectiveness of women
Question
candidate’s campaign messages?
» Two pre-registered field experiments embedded in three-wave online panel
Design

surveys in two German state elections.
> Treatment consists of campaign postcards (impersonal contact) and door-

to-door canvassing by the candidate (personal contact).



Experimental Design

Three-wave panel based on Broockman, Kalla and Sekhon, 2018

Outcome Variables:

» Candidate name recognition

> Positive feelings toward the
candidate and the party

> Self-reported vote choice

for the candidate and the party
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Experimental Design Experiment 1: 170 Bonn residents took part in the study
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Experimental Design The candidate invested time in personal campaigning

Me Perwann wad jbugrte welblicks
FOP-Mogorcluate Like” (@ il in den
Leteten fouf dobsen v shudtag far
Eal el o 1
Seredana {ar R e et
i (e sletieeie Bld Sr
kT
(B heffe uich Qatue wik lhusu 2
Linees pesstulicthan Gespach wa
wuses Hograwus umd (doou fir dhie
Udchden ?;4 (Jolre vt lhans 2
besprechon .
Sefen Be B elufadh wakuwir
Ceson
Ese Guge'!
lhe
o
Sease (G
e O R
Xe2e \‘,Qnuo_'\u' Qv)}:‘; \L)?uw,
A S Hracsale YAl -l wud
QA kandidiex gls lure TOP- k’:%m«‘wft
wede \QT A \[md.(vq‘l
(0 Qade Lic in de lofadew ‘1’\,«4{
z il JM{% \";' Lon 0‘"“%"'
coht. Ms TOP- Speclom fir SOule
wade (& ald {r\l«r e Uarerseruu
Nas L’\\dwé wuseer Kinde stade

I beefle wicl grswe wik lhn v
QiR ceuw0 Con Coe@éﬁg“, win lanen o

» L [ »a re Ofdi
rlhdea tad Ba Q;( dofn | was Se F@v«iﬁr[{b’?s:k&
b g - lel. dreffe i g 2 Liasn parSin-
o hees doudtagadopoidnaien o~ j,mﬂa@w\d?f e it e e

S ; A s> o ool Glase fie cie v

3 5 % I)LC\ enfadh alt re 24 Sovechon,
WAL . S'\:\SW‘ \2 -\t & 4.‘3:2« TR

urr n Ueronuwdwop .

Ledle Qe

S oy > —
= z»sa‘am@é@%/,

3

T




Bonn

Berlin

o
©
f

Name Recognition
o
IS

o
o
L

0.0+

Name Recognition
o
®

o
o
L

0.0

<
o
1

<
o
1

o
IS
f

Name Recognition

1 day after

Control Letter + Canvass

T day after

k% %

Control Letter Letter + Canvass

Name Recognition

Name Recognition

o
©
L

o
o

o
~

o
o
!

0.04

o
©
L

o
o

o
~

<
o
'

0.0+

4 weeks after

Control Letter + Canvass

4 weeks after

k% %k

Control Letter Letter + Canvass




Name Recognition - Identity Emphasis
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Results
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Results Feeling - Identity Emphasis
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Results Vote - Identity Emphasis
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Conclusion

> Panel-designs are an effective and efficient method to measure

field-experimental outcomes in non-US settings.

» Women candidates as persuaders can influence voter

evaluations to their benefit.

» Emphasising women candidates’ intersectional identities can

be an effective message.

> We do not find consistent evidence that aligned identities

moderate these campaign effects.
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